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Radio-targeted consumers exhibit higher 

levels of engagement with brands 

Advocacy 

Consideration 

Purchase Intent 

+ 2%  

+ 13%  

+ 11%  

+ 13%  

+ 11%  

+ 11%  

+ 44%  

+ 8%  

+ 63%  

+ 67%  

+ 29%  

+ 10%  

+ 27%  

+ 34%  

+ 32%  

Source: Katz Case Studies, 2010-11;OTX. 

*Allstate & Staples metrics confidential 
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